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Prompt Templates Power Pack

Ad Copy Prompts are like a secret weapon for your advertising 
campaigns. They help you create persuasive and attention-grabbing 
ad copy that will grab the attention of your target audience and 
persuade them to take action. Whether you’re promoting a new 
product, driving traffic to your website, or building brand awareness, 
ad copy prompts can help you craft a message that speaks directly to 
the needs and pain points of your target customer. 

Ad Copy Prompts
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So, give it a try and see the difference it makes in your ad campaigns.
Use the checkboxes to mark your favorites and notes sections to track
how you’ll use these prompts.

1. “I need ad copy that will use a catchy and attention-grabbing headline 
     to draw in my [ideal customer persona] and persuade them to take 
     [desired action] on my [product/service].”

2. “I’m looking for ad copy that will use humor and wit to connect with 
     my [ideal customer persona] and persuade them to try my [product/
     service].”

3. “I need ad copy that will create a sense of exclusivity and VIP treatment 
for my [ideal customer persona] by offering a limited-time discount or 
special offer for my [product/service].”

And let’s be real, in today’s world, where people are bombarded with a million 
ads every day, having a strong ad copy is more important than ever. It’s like 
being a stand-up comedian, you got one chance to make a good first impression 
and these prompts will help you with that. It’s like having your very own ad copy 
writing buddy, but without the awkward silences.
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4. “I’m looking for ad copy that will use the power of storytelling to 
     showcase the unique benefits of my [product/service] and convince my 
     [ideal customer persona] to make a purchase.”

5. “I need ad copy that will use statistics, facts and research to 
      demonstrate the effectiveness of my [product/service] and persuade 
      my [ideal customer persona] to take [desired action].”

6. “I’m looking for ad copy that will use the power of scarcity and FOMO 
     to create a sense of urgency for my [ideal customer persona] to take 
     [desired action] on my [product/service].”
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7. “I need ad copy that will create a sense of urgency and FOMO for my 
     [ideal customer persona] by featuring exclusive deals and promotions 
     for my [product/service].”

8. “I’m looking for ad copy that will use the power of testimonials and 
     customer reviews to build trust and credibility with my [ideal customer 
     persona] and persuade them to take [desired action] on my [product/
     service].”

9. “I need ad copy that will use a sense of humor and lightheartedness 
     to engage my [ideal customer persona] with my [product/service] 
     and persuade them to make a purchase.”

10. “I’m looking for ad copy that will use a relatable and authentic 
     story of how my [product/service] helped someone similar to my 
     [ideal customer persona] to persuade them to try it for themselves.”
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11. “I need ad copy that will use an emotional appeal to connect with 
     my [ideal customer persona] and persuade them to take action on my 
     [product/service].”

12. “I’m looking for ad copy that will use a limited time offer or a sense of 
     scarcity to create a sense of urgency and encourage my [ideal customer 
     persona] to make a purchase.”

13. “I need ad copy that will use a step-by-step guide or tutorial to educate 
     my [ideal customer persona] on how to use my [product/service] and 
     persuade them to make a purchase.”

14. “I’m looking for ad copy that will use a comparison of my [product/
     service] with similar options on the market and clearly demonstrate its 
     unique value to my [ideal customer persona].”

15. “I need ad copy that will use a sense of exclusivity and VIP access to 
     persuade my [ideal customer persona] to take action on my [product/
     service].”
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